
	In-Depth Research Report on Developing Trend of China Mobile Phone Paint Industry between 2006 and 2007





[image: cover]








中国市场调研网


In-Depth Research Report on Developing Trend of China Mobile Phone Paint Industry between 2006 and 2007
www.20087.com
第1页　共2页


第2页　共2页
一、基本信息
	名称：
	In-Depth Research Report on Developing Trend of China Mobile Phone Paint Industry between 2006 and 2007

	报告编号：
	0233915　　←电话咨询时，请说明该编号。

	市场价：
	商业付费报告

	优惠价：
	***** 元　　可提供增值税专用发票

	咨询电话：
	400 612 8668、010-66181099、010-66182099、010-66183099

	Email：
	Kf@20087.com

	在线阅读：
	

	温馨提示：
	订购英文、日文等版本报告，请拨打订购咨询电话或发邮件咨询。



二、内容简介
　　Chapter One Research summary
　　Section One Definition
　　Section Two Background
　　Section Three Whys
　　Section Four Methods
　　Section Five Coverage
　　Section Six Introduction on Heading-Century
　　Section Seven Conclusion
　　Chapter Two Analysis on current development
　　Section One Current global development
　　Section Two Developing trend
　　Section Three Size of production and selling between 2004 and
　　Section Four Size of production and selling between 2007 and
　　Section Five Size of import and export between 2004 and
　　Section Six Position in the industry
　　Section Seven Key manufacturing countries
　　Section Eight Competitivities of key enterprises
　　Chapter Three Current development
　　Chapter Four Factors of affecting China mobile phone paint industry
　　Section One Analysis on global industrial environment
　　Section Two Analysis on affecting factors on national macro-economic environment
　　Section Three Factors of industrial policies
　　Section Four Factors of industry chain
　　Section Five Technical environment
　　Chapter Five Size of production and selling and supply and demand institutions
　　Section One Size of production and selling between 2004 and
　　Section Two Size and trend of import and export between 2004 and
　　Section Three Developing trend of production and selling between 2007 and
　　Section Four Developing trend and affecting factors of supply and demand structure
　　Chapter Six Competition structure
　　Section One Production concentration
　　Section Two Brands concentration
　　Section Three Concentration of regional production
　　Chapter Seven Subdivided regions
　　Section One East
　　1 ： Current development between 2006 and
　　2 ： Size of production and selling between 2006 and
　　3 ： Size and trend of import and export between 2004 and
　　4 ： Size and trend of demand between 2006 and
　　Section Two South
　　1 ： Current development between 2006 and
　　2 ： Size of production and selling between 2006 and
　　3 ： Size and trend of import and export between 2004 and
　　4 ： Size and trend of demand between 2006 and
　　Section Three Northeast
　　Section Four North
　　Section Five Northwest
　　Section Six Central
　　Section Seven Southwest
　　Chapter Eight Developing trend of production technology
　　Section One DPI
　　1 ： Size of production and selling
　　2 ： Products structure
　　3 ： Products price
　　4 ： Profitability and profit rate
　　5 ： Current situation and trend of cooperation， merger and joint adventure
　　6 ： Production structure and productivity expanding
　　7 ： Marketing regions
　　8 ： Relationship of key clients
　　9 ： Technical innovation ability
　　10 ： Growth
　　11 ： Developing strategy
　　Section Two Zhongshan Wuzang Paint Company
　　Section Three Nanbo Colophony Company
　　Section Four French Mapu Company
　　Section Five Taiwan, China Yongguang Chemical Company
　　Section Six Lida Chemical Company
　　Section Seven Changxing Fine Paint Company
　　Section Eight Zhejiang Haobang Paint Company
　　Section Nine Huayang Chemical Company
　　Section Ten Oulijing Company
　　Section Eleven Berger Industry Paint Company
　　Section Twelve Guangzhou Nanjian UV Paint Company
　　Section Thirteen CMW Coatings Company
　　Chapter Nine Key clients
　　Section One NOKIA
　　1 ： Size of mobile phone production
　　2 ： Purchase of mobile phone paint
　　3 ： Purchase demand
　　4 ： Supply relationship and volume
　　Section Two Motorola
　　Section Three SonyEricsson
　　Section Four Samsung
　　Section Five LG
　　Section Six UT Starcom
　　Section Seven Philips
　　Section Eight AMOI
　　Section Nine TCL
　　Section Ten BIRD
　　Section Eleven Haier
　　Section Twelve CECT
　　Section Thirteen Lenovo
　　Section Fourteen ZTE
　　Chapter Ten Suggestion on marketing strategy
　　Section One Different marketing strategy for different mobile phone paints
　　Section Two Different marketing strategy for mobile phone paints with different levels
　　Section Three Different marketing strategy for mobile phone paints in different regions
　　Chapter Eleven Suggestion on developing strategy
略……

了解《In-Depth Research Report on Developing Trend of China Mobile Phone Paint Industry between 2006 and 2007》，报告编号：0233915，
请致电：400-612-8668、010-66181099、66182099、66183099，
Email邮箱：Kf@20087.com

详细介绍：https://www.20087.com/2007-07/R_n_epthesearcheportonevelopingrendofhBaoGao.html
了解更多，请访问上述链接，以下无内容！
image1.png




