
	2010-2013年中国休闲食品行业发展趋势研究报告





[image: cover]








中国市场调研网


2010-2013年中国休闲食品行业发展趋势研究报告
www.20087.com
第1页　共2页


第2页　共2页
一、基本信息
	名称：
	2010-2013年中国休闲食品行业发展趋势研究报告

	报告编号：
	0900853　　←电话咨询时，请说明该编号。

	市场价：
	电子版：7800 元　　纸介＋电子版：8000 元

	优惠价：
	电子版：7020 元　　纸介＋电子版：7320 元　　可提供增值税专用发票

	咨询电话：
	400 612 8668、010-66181099、010-66182099、010-66183099

	Email：
	Kf@20087.com

	在线阅读：
	

	温馨提示：
	订购英文、日文等版本报告，请拨打订购咨询电话或发邮件咨询。



二、内容简介
　　Abstract
　　2005-2010， the snack food industry of China presented a CAGR of 16.9% for sales， with the revenue in 2010 hitting RMB503.57 billion. As the residents’ demand increases， the earnings from Chinese snack food industry between 2011 and 2013 is expected to grow at a rate of around 17%.
　　China snack food industry involves seven sub-sectors. By operating revenue， biscuit and other baked food sector ranks the highest， with the revenue in 2010 soaring 44.6% year-on-year to RMB80.7 billion； while the roasted seeds and nuts sector makes revenue RMB37.3 billion， less than other sectors， but it is expected to see substantial prospect. In the future， the robust demand for roasted seeds and nuts products in small- and medium-sized cities and villages will be new growth engine and it will grow at a rate of roughly 16% during 2011-2013.
　　Operating Revenue， Profit and Company Number of China Snack Food Industry Segments，
　　Operating Revenue， Profit and Company Number of China Snack Food Industry Segments，
　　No.
　　Industry Segment
　　Operating Revenue （RMB bn）
　　Total Profit （RMB bn）
　　Number of Companies
　　Biscuit Other Baked Food
　　Canned Vegetable Fruit
　　Candy Chocolate
　　Cake Bread
　　Roasted Seeds Nuts
　　——
　　——
　　Preserved Fruit
　　Canned Meat and Poultry
　　Compared to the stable development of biscuit and roasted seeds nuts industries， candy chocolate industry has seen unrest in development， presenting dramatic change in market pattern.
　　In February 2010， Kraft took over Britain-based candy tycoon Cadbury following its acquisition on Danone’s biscuit business in July 2007. Afterwards， Kraft launched varieties of new products in China through Cadbury’s production lines， in a bid to seize more market occupancy of candy products.
　　On December 6th， 2011， Nestle gained approval to take over 60% stake of Hsu Fu Chi International Ltd， marking the second acquisition move for the company to buy local food company shortly after being approved to take over 60% stake of Xiamen-based Yinlu in September. Hsu Fu Chi International Ltd is mainly engaged in the production of candies， sachima， etc， with the operating revenue and net income hitting RMB4.31 billion and RMB600 million in 2010， a respective YoY rise of 14% and 31%. And the market occupancy of Hsu Fu Chi International Ltd in China realizes 6.6%， ranking the first place. The acquisition will help Nestle greatly enhance its strength to compete with Kraft in the candy market of China.
　　The report conducted by ResearchInChina highlights the followings：
　　&#61548； development environment， industry scale and development tendency of China snack food industry；
　　&#61548； development， operating revenue and profit of China snack food industry and industry segments；
　　&#61548； development of nine key companies in China snack food industry， including overall operation， capacity， output and development strategy；
　　&#61548； forecast of snack food industry segments， development prospects of key players， overall development tendency of the industry
　　Contents
　　1. Classification and Definition of Snack Food
　　2. Industry Overview
　　2.1 Development Environment
　　2.2 Scale and Operation
　　2.3 Development Tendency
　　2.3.1 Products
　　2.3.2 Brand Competition
　　3. Development of Industry Segments
　　3.1 Cake Bread
　　3.1.1 Operation
　　3.1.2 Brand Layout
　　3.2 Biscuit and Other Baked Food
　　3.2.1 Operation
　　3.2.2 Brand Competition
　　3.2.3 Import
　　3.3 Candy Chocolate
　　3.3.1 Operation
　　3.3.2 Import
　　3.4 Preparation of Preserved Fruit
　　3.5 Preparation of Canned Meat Poultry
　　3.6 Preparation of Canned Vegetables Fruit
　　3.7 Roasted Seeds and Nuts
　　3.7.1 Overview and Scale
　　3.7.2 Profit Keeps Growing
　　3.7.3 Ever Rising Market Shares of Famous Brands
　　3.8 Other Snack Foods
　　4 Key Companies
　　4.1 Tingyi （Cayman Islands） Holding Corp.
　　4.1.1 Profile
　　4.1.2 Operation
　　4.1.3 Development Strategy
　　4.1.4 Forecast， 2011-
　　4.2 Want Want China Holdings Limited
　　4.2.1 Profile
　　4.2.2 Operation
　　4.2.3 Development Strategy
　　4.2.4 Forecast， 2011-
　　4.3 Oishi
　　4.3.1 Profile
　　4.3.2 Operation
　　4.3.3 Development Strategy
　　4.4 Hsu Fu Chi International Ltd
　　4.4.1 Profile
　　4.4.2 Operation
　　4.4.3 Development Strategy
　　4.5 DaLi Group
　　4.5.1 Profile
　　4.5.2 Operation
　　4.5.3 Development Strategy
　　4.6 Kraft Foods
　　4.6.1 Profile
　　4.6.2 Operation
　　4.6.3 Development Strategy
　　4.7 Qiaqia Food
　　4.7.1 Profile
　　4.7.2 Operation
　　4.7.3 Development Strategy
　　4.7.4 Forecast，2011-
　　4.8 . Shanghai Maling
　　4.8.1 Profile
　　4.8.2 Operation
　　4.8.3 Development Strategy
　　4.9 Guanshengyuan Group
　　4.9.1 Profile
　　4.9.2 Operation
　　4.10 Others
　　4.10.1 China Snack food Group
　　4.10.2 Zhejiang Prince
　　4.10.3 Jiujiu Duck
　　4.10.4 Daoxiangcun Food
　　4.10.5 Holiland
　　4.10.6 Wedome
　　5. Forecast of China Snack Food Industry， 2011-
　　5.1 Development Overview of Market Segments
　　5.2 Comparison of Key Companies
　　5.3 Industry Tendency
　　5.3.1 Health still the Mainstream， Product Structure Moving Up
　　5.3.2 Chanel Moving Down， Rural Market will be the Growth Engine
　　5.3.3 Demand Growth， Central and Western China to be the Competition Hub
　　5.3.4 Diversification of Sales Channel， More Exclusive Shop to Emerge
　　Average Per Capita Food Consumer Spending and Growth Rate in Urban and Rural Areas of China， 2001-
　　Gross Industrial Output Value and Sales of Snack Food Industry in China， 2005-2013E
　　Regional Distribution of Snack Food in China
　　Number of Cake and Bread Making Companies in China， 2005-
　　Operating Revenue and Total Profit of Cake and Bread Making Industry in China， 2008-2013E
　　Number of Biscuit and Other Baked Foods Making Companies in China， 2005-
　　Operating Revenue and Total Profit of Biscuit and Other Baked Foods Making Industry in China， 2008-
　　Biscuit Output in China， 2006-
　　Main Biscuit Brands and Characteristics in Chinese Market
　　Import Volume and Value of Bread， Cake ， Biscuit and Other Baked Foods in China， 2007- Jan.-Sep.，
　　Number of Candy and Chocolate Making Companies in China， 2005-
　　Operating Revenue and Total Profit of Candy and Chocolate Making Industry in China， 2007-2013E
　　Output of Candy in China， 2008- Jan.-Sep.，
　　Import Volume and Value of Chocolate and Other Chocolate-Contained Foods in China， 2010- Jan.-Sep.，
　　Number of Preserved Fruit Making Companies in China， 2005-
　　Operating Revenue and Total Profit of Preserved Fruit Making Industry in China， 2006-
　　Output of Cans in China， 2006-Jan.-Oct.，
　　Number of Canned Meat and Poultry Manufacturing Enterprises in China， 2005-
　　Operating Revenue and Total Profit of Canned Meat and Poultry Manufacturing Industry in China， 2006-
　　Number of Canned Vegetable and Fruit Manufacturing Enterprises In China， 2005-
　　Operating Revenue and Total Profit of Canned Vegetable and Fruit Manufacturing Industry in China， 2007-
　　Sales and YoY Growth of Roasted Seeds and Nuts Industry in China， 2005-
　　Key Roasted Seeds and Nuts Enterprises in China
　　Classification of Puffed Foods
　　Import Volume and Value of Cereal Puffed and Roasted Foods， 2007- Jan.-Sep.，
　　Operating Revenue and Profit of Tingyi， 2006-Jan.-Sep.，
　　Operating Revenue Breakdown by Division of Tingyi， 2006-
　　Gross Margin of Tingyi by Product， 2008-
　　Number of Business Office， Warehouse ， Dealer and Product line of Tingyi， 2006-
　　Operating Revenue Breakdown by Division of Tingyi， 2008-
　　Operating Revenue and Net Income of Wantwant Group， 2006-2011H
　　Operating Revenue Breakdown of Wantwant by Product，
　　Production Base， Business Office and Network Coverage of Wantwant Group，
　　Operating Revenue of Wantwant Group， 2006-2013E
　　Total Assets， Operating Revenue and Profit of Oishi China Company， 2008-
　　Gross Profit and Net Income of Hsu Fu Chi， 2006-
　　Operating Revenue and Gross Margin of Hsu Fu Chi by Product， 2006-
　　Total Assets， Operating Revenue and Profit of Dali Group， 2008-
　　Total Assets， Operating Revenue and Profit of Kraft Guangtong Food Company， 2008-
　　Total Assets， Operating Revenue and Profit of Kraft Food Jiangmen Company， 2008-
　　Total Assets， Operating Revenue and Profit of Kraft Food Shanghai Company， 2008-
　　Total Assets， Operating Revenue and Profit of Kraft Food Beijing Company， 2008-
　　Total Assets， Operating Revenue and Profit of Kraft Food Jiangsu Company， 2008-
　　Total Assets， Operating Revenue and Profit of Cadbury Food China Company， 2008-
　　Total Assets， Operating Revenue and Profit of Cadbury Candy Guanzhou Company， 2008-
　　Total Assets， Operating Revenue and Profit of Nabisco Suzhou Company， 2008-
　　Operating Revenue and Net Income of Qiaqia Food， 2008-Jan.-Sep.，
　　Operating Revenue and Proportion of Qiaqia Food byProduct，2008-
　　Operating Revenue and Proportion of Qiaqia Food byProduct，2011H
　　Operating Revenue and Proportion of Qiaqia Food by Region， 2008-
　　Capacity， Output and Sales Volume of Main Roasted Seeds and Nuts Product of Qiaqia Food，
　　Proportion of Crisps Business Revenue of Qiaqia Food， 2011-
　　Operating Revenue Breakdown of Shanghai Haling by Business， 2009-
　　Operating Revenue and Profit of Guanshengyuan， 2009-
　　Operating Revenue of Guanshengyuan by Product， 2008-
　　Operating Revenue， Operating Cost and Total Profit of Dingyu Food， 2008-
　　Operating Revenue， Profit and Number of Enterprises in China Snack Food Industry Segments in
　　Operating Revenue and Profit of China Snack Food Industry Segments， 2013E
　　Operating Revenue and Product Characteristics of Key Enterprises in Snack food Industry of China，
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